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F&D REGULATIONS FOR 
COLOR ADDITIVES 


The Food and Drug Administration 
has published proposed procedural 
and interpretive regulations for ad- 
ministering the new Color Additives 
Amendments to the Federal Food, 
Drug and Cosmetic Act to assure safety 
of colors used in foods, drugs and cos- 
metics. 

Thirty days are allowed for com- 
ment on the proposed regulations 
which were published in the Federal 
Register, January 24, 1961. 

The new regulations tell manufac- 
turers the type of experimental data 
and other information which will be 
required and how to submit it to ob- 
tain safety clearance for permanent 
listing and setting of safe tolerances 
for color additives. ‘The regulations 
cover such matters as definition of 
terms, fees to be charged for listing 
and certification of batches of colors, 
labeling requirements for colors, time 
schedules for acting upon petitions, 
protection of trade secrets, procedures 
lor obtaining certification, or exemp- 
tion from certification of batches of 
both coal tar and non-coal tar colors; 
and procedures for filing objections 
and requesting public hearings on pro- 
posed regulations. 

Safety data required under the pro- 
posed regulations would include de- 
tailed data from appropriate animal 
and other biological experiments; in- 
formation as to chemical identity and 
composition and physical, chemical 
and biological properties; a descrip- 
tion of tests, facilities and controls 
used in manufacture; data on stability, 
including a proposed expiration date 
where necessary; and satisfactory meth- 
ods for detecting and measuring the 
color in the products in which it 
would be used; when methods are im- 
portant in enforcing a tolerance. 


The regulations would further pro- 
vide that a safety factor of 100 would 
ordinarily be used in applying animal 
experimentation data to man, unless 
use of a different factor is suported by 
the data submitted; and would provide 
for taking into account any probable 


HEEKIN ENTERS PLASTICS 
FIELD 


Albert E. Heekin, Jr., president of 
the Heekin Can Company on January 
30 announced the company’s entry 
into the plastic business through the 
acquisition of the injection molding 
facilities of the American Can Com- 
pany at West Pittsburgh, Pennsylvania. 
The plastic operation of the Heekin 
Can Company will be known as the 
Pittsburgh Plastics Division of the 
Heekin Can Company. Arthur 
Jacobs, directing head of the opera- 
tion for the past several years will con- 
tinue in that capacity and becomes a 
vice-president of the Heekin Can Com- 
pany in charge of this new division. 

Clarence A. Rolfes, Vice-President 
and Sales Manager of the Heekin Can 
Company stated that the plastic di- 
vision of the company will continue to 
specialize in injection molding of 
plastic, making closures of various 
types, packages and specialty items 
used in the packaging industry. The 
division will continue to operate in 
the Pennsylvania town. 

The acquisition of this operation in 
the plastic industry is one of a series 
of expansions of the Heekin operation 
during the past several years. Moving 
of the Norwood, Ohio plant to the 
Newton, Ohio location gave them 
added acreage and facilities for ex- 
pansion. Besides plants in Cincinnati 
and Newtown, Ohio Heekin also oper- 
ates two plants in Tennessee and two 
plants in Arkansas. 


additive effect of the toxicity of the 
color with that of other related colors 
or with food additives or pesticides 
which may also be present in foods. 

Provision would be made for re- 
ferral to an Advisory Committee, 
either by industry request or on FDA's 
initiative. The Advisory Committee 
would be requested to study the data 
and report its conclusions and recom- 
mendations to the Commissioner with- 
in 30 days, unless an extension of time 
is authorized upon request of the 
Committee. 


VINER MAINTENANCE 
SCHOOL 

The First Viner Maintenance School, 
sponsored by the Tri-State Packers As- 
sociation, will be conducted by the 
Hamachek and Scott Viner personnel 
and coordinated by Professor Stevens 
of the University of Delaware. The 
school will be held at Draper Foods, 
Slaughter Neck, Delaware, on Mon- 
day, February 13 for Hamachek viner 
maintenance, and on Tuesday, Feb- 
ruary 14, for Scott mobile viner main- 
tenance. Although the school is basic- 
ally for maintenance personnel, it will 
also prove of interest to field men. 
Since space is limited, Tri-State Sec- 
retary Jack Rue asks that he be noti- 
fied by those who plan to attend, so 
that provision may be made to care 
for any overflow. Mr. Rue may be 
reached at the Association headquar- 
ters in the Masonic Building in Easton, 
Maryland. 


SOILS SHORT COURSE AT 

UNIVERSITY OF ILLINOIS 

The Illinois Canners Association in 
cooperation with the University of 
Illinois, College of Agriculture, Agri- 
cultural Experiment Station, has de- 
veloped a Soils Short Course to be held 
at 107 Vegetable Crops Building, on 
the Urbana Campus, on February 20 
and 21. 

All speakers on the program will at- 
tempt to approach their subjects on the 
basis of what will be the most valuable 
information from the fieldman’s stand- 
point. 

The program will get underway on 
Monday, February 20 at 9:50 A.M. 
with time out for lunch and a recess 
during the afternoon, with the final 
talk of the day at 4 o'clock. 

Tuesday's program will begin at 
8:30 A.M. and be concluded by noon. 

Since this will be the first such 
course, it is necessary that those in 
charge know who and how many will 
attend, and they are asked to supply 
this information to Dr. C. Y. Arnold, 
Professor of Vegetable Crops, U. S. 
Department of Horticulture, Uni- 


versity of Illinois, Urbana. There will 
be no registration fee. 
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NEWS & ANNOUNCEMENTS 


Institute of Food Technologists will 
hold its 2lst Annual Meeting at the 
Hotel Statler, New York City, May 7 
to 11, 1961. 


National Canned Pea Week has been 
set for the period March 9 thru 18. Full 
details are available from Theodore R. 
Sills, Inc., 39 S. LaSalle Street, Chi- 
cago 3. 


Maryland Labor Camps—Maryland 
processors and growers, who expect to 
order migrant labor help through 
USES, are reminded that they must 
have their labor camps inspected and 
licensed by March 15, according to 
word from the Governor's Commit- 
tee and the USES. 


Smithfield Ham Products Company 
(Smithfield, Va.)—Olin F. McCormick, 
Jr., formerly sales manager of Filler 
Products, Inc., Atlanta, Georgia, has 
been appointed to the position of gro- 
cery division sales manager of the 
Smithfield Ham & Products Company 
for the Southern States. 


Aunt Nellies Foods (Clyman, Wis.)— 
J. C. Blaska with Oconomowoc Can- 
ning Company for over 20 years, has 
joined Aunt Nellies Foods and will be 
in charge of all raw products procure- 
ment for the company. N. L. Lau, 
Aunt Nellies manager, made the an- 
nouncement and reports that the com- 
pany will add canned corn to its prod- 
uct line this year, and green and wax 
beans in 1962. 


W. Allen Markham, Markham 
Brothers Company, Okeechobee, Flori- 
da, and past president of the Florida 
Vegetable Canners Association, has ac- 
cepted an appointment as vegetable 
canner representative on the Com- 
missioner of Agriculture’s Canner’s 
Advisory Committee. 


Lord Mott Company (Baltimore, 
Md.) canners, has announced the win- 
ners of their 1960 Brokers Bonus Com- 
petition. Stull & Weiss of Philadel- 
phia was the winner, having sold 326 
percent of their assigned quota. Greg- 
ory-Warren Corporation, Jersey City, 
was the winner for selling the greatest 
number of cases over quota. 


Schuckl & Company (Sunnyvale, 
Calif.)\—George Coley, Executive Vice 
President, has been appointed Presi- 
dent of the firm succeeding the late 
Emil Rutz. Harry B. Wickliffe has 
been elected Vice President and Sec- 
retary. 


California Processors & Growers— 
Paul V. Rea, executive vice president, 
United States Products Corporation, 
San Jose, has been elected President 
of the California Processors and Grow- 
ers. Frank J. Maestri, director of in- 
dustrial relations for the Dole Corpora- 
tion, San Jose, was elected Vice Presi- 
dent; and John Bristow continues as 
Manager. 


J. M. Devers, market development 
manager of FMC International, a di- 
vision of Food Machinery & Chemical 
Corporation, has been appointed a 
member of the United States Trade 
Mission to the South Caribbean. Sec- 
retary of Commerce Frederick H. 
Mueller named Mr. Devers to a 5-man 
Trade Mission that will leave this 
country on February 18. He is one of 
19 American business executives who 
will participate in four trade missions 
this year to Ceylon, Malaya, Singapore, 
Colombia, South America, Australia, 
and the South Caribbean. 


Morris April Brothers (Bridgeton, 
N. J.) has appointed Taylor & Sledd, 
Richmond, Virginia, to handle the 
sales of the Eatmor Division’s canned 
whole berry and_ jellied cranberry 
sauce in the Richmond, Charlottsville, 
and Central Virginia area. 


Association of Instiutional Distribu- 
tors has elected the following officers: 
President, Fred J. Niehaus, Niehaus 
Brothers, Cincinnati, Ohio; First Vice 


President, William M. Meyers, J. P. 
Michael Company. Indianapolis, In- 
diana; Secretary, Jack Senne, B. A. 


Railton Company, Chicago; Treasurer, 
Arthur Tamaroff, Embassy Grocery 
Corporation, New York City. 


FRUIT PACK REVISIONS 


National Canners Association this 
week released revised figures on the 
packs of peaches, fruit cocktail, fruits 
for salad, and mixed fruits. 

CANNED PEACHES—On the basis 
of 24/214’s the 1960 pack totaled 30,- 
035,986 cases as compared with the 
1959 pack of 29,300,849 cases. 

CALIFORNIA FRUITS — The re- 
vised 1960 packs of California fruits, 
on the basis of 24/214’s, 1959 in paren- 
theses, as reported by the National 
Canners Association, are as follows: 
Canned Fruit Cocktail, 12,847,575 
cases (12,074,018); Fruits for Salad, 
770,958 cases (856,919); Mixed Fruits, 
361,208 cases (397,967): Spiced and 
Pickled Peaches, California and other 
states, 809,774 cases basis 24/14’s for 
1960 (1959 figures not available). 


GLASS CONTAINER 
SHIPMENTS 


Domestic shipments of glass con. 
tainers in 1960 established an all-time 
high, it is.reported by R. L. Cheney, 
executive director of the Glass Con- 
tainer Manufacturers Institute. 

According to the Institute’s figures, 
shipments by GCMI’s thirty-six glass 
container manufacturer members (rep- 
resenting over ninety percent of the 
industry) totaled 20,250,144,000 (20.5 
billion) units in 1960, an increase olf 
2.5°,, over the 19,747,584,000 (19.7 bil- 
lion) units shipped in 1959. 

In 1960, non-returnable bottles for 
beer and soft drinks totaled 2,173,392.- 
000 (2.1 billion) units as opposed to 
1,656,576,000 (1.6 billion) units in 
1959, representing a 31.2% gain in 
1960. Individually, non-returnable 
bottles for beer were up 33.19% in 
1960. 

The year 1960 established all- 
time high for glass containers for 
foods. Shipments totaled 8,382,960,000 
in 1960 compared with 8,096,688,000 
in 1959, for an increase of 3.5°% over 
1959, 


DEATHS 

John G. Murray, 54, vice president 
and technical director of Continental 
Can Company, died on January 26 at 
his home in Quogue, Long Island, New 
York. As technical director, Mr. Mur- 
ray supervised the activities of Conti- 
nental’s Central Research and Engi- 
neering, Construction Engineering and 


Equipment Manufacturing Division, 
and its Patent Department. He had 


jurisdiction over the Research and De- 
velopment Departments of each of the 
company’s 12 product division. He had 
been technical director and been head- 
quartered in New* York City since 
1957. He is survived by his widow. 
two sons, and a brother. 


Katherine W. Carpenter, wife of 
Harold A. Carpenter, president of 
Olney & Carpenter, Inc., Wolcott, New 
York, canners, died at Naples, Florida. 
on January 23 after a long illness. She 
is survived by her husband, two sons, 
John A, and David W., two daughters, 
Mrs. N. L. Waggoner and Kate C. Car- 
penter, and 8 grandchildren. 


Jane Manly, 33, wife of Douglas 
Manly, sales manager of The Red 
Wing Company, Fredonia, New York, 
died on January 29 after a long illness. 
Surviving are her husband, and 3 
children, David, Mark, and Marilyn. 
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MARKET NEWS 


NEW YORK MARKET 


Buying Fish For Lenten Needs—Buyers 
Following Administration Moves in Re- 
lief Program—Moderate Liberalization 
in Inventory Policies 


By “New York Stater” 


New York, February 3, 1961. 


THE SITUATION.—With Lent 
beginning on February 15, chains and 
wholesalers are widening their opera- 
tions in canned fish to get their in- 
ventories in shape for the seasonal 
bulge in demand for those canned 
foods. In the remainder of the mar- 
ket, staple canned vegetables continue 
in good demand and there is selective 
buying interest reported in canned 
fruits. 

THE OUTLOOK.—Canned foods 
distributors are closely following Ad- 
ministration moves to increase the 
quantity and variety of foods to be 
donated for relief purposes in an 
effort to evaluate, in terms of potential 
dollar sales lost at retail, the impact 
of this new development on the in- 
dustry. Notwithstanding this develop- 
ment, however, the trade is inclined to 
liberalize inventories moderately to in- 
sure adequate supplies of packs which 
will be in short supply in’ canner 
hands until the 1961 canned foods 
packs start going into the cans. 


‘TTOMATOES.—Tomatoes continue 
to move out of canner hands at a 
steady pace, and hence the supply 
position is still tightening. The mar- 
ket appears to have leveled off, for 
‘he time being, with prices unchanged 
‘rom last week. Recent weather de- 
velopment, it was noted, make it un- 
‘ikely that Florida will be the source 
‘or new pack canned tomatoes in any 
‘urge volume in the immediate future, 
nd this has tended to stiffen values in 
he tri-states, 


BEANS.—No_ change reported in 
prices for canned green or wax beans 
during the week, but the market 
undertone continues to stiffen, and the 
trade would not be surprised to see 
ancy beans again move up a notch. 
Demand was fair. 

CORN.—Canners in the tri-states 
are offering corn only in moderate 
quantities, and the market is strong. 
Standards are generally held at $1.40, 
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with an occasional lot at $1.35, while 
extra standards range $1.45-51.50. 

SPINACH.—A little pick-up in de- 
mand for canned spinach is reported, 
with tri-state packers holding fancy 
303s at $1.35-S1.45, with 21s at $2.00. 

PEAS.—With canner holdings of 
peas more than three million cases 
below comparable 1960 totals, the mar- 
ket continues strong, particularly on 
standard 303s and 10s. With canners 
in the midwest reported practically 
cleaned out on standard 303s, demand 
in the East is picking up and the mar- 
ket is showing stronger tendencies. 

APPLE SAUCE.—Buyers are coming 
into the market for apple sauce in 
moderate quantities, with the market 
for fancy 303s holding at $1.40 to 
$1.45 in the East, with 10s at $7.50 
and up. 


CIT RUS.—Distributors are picking 
up canned citrus juices in better vol- 
ume, with orange juice in particular 
in demand at the moment. For prompt 
shipment, Florida canners quote nat- 
ural orange juice at $1.95 for 2s and 
$4.50 for 46-ounce, with sweetened at 
$1.75 and $4.00, respectively. Grape- 
fruit juice, natural, is quoted at $1.35 
on 2s and $3.00 on 46-ounce, with 
sugar-added at $1.30 and $2.85, while 
blended juices list at $1.6714 and 
$3.75 for natural and $1.5214 and 
$3.40 for the sweetened — product. 
Fancy grapefruit segments, 303s are 
firm at $1.90, with broken at $1.62, 
all f.0.b. Florida canneries. 


RSP CHERRIES.—With the season 
of peak consumption at hand, buyers 
have been in the market for red sour 
pitted cherries, both 303s and 10s, in 
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better volume this week. The market 
remains firm and unchanged. 

OTHER FRUITS.—Movement in 
canned peaches has accelerated, fol- 
lowing recent price concessions, and 
the market is steady. .. . New business 
in fruit cocktail is tapering off some- 
what, following the recent upsurge in 
buying. . .. Demand for Bartlett pears, 
sweet cherries, and purple plums re- 
mains active, with many canners sold 
Gscwd Apricot business is rather rou- 
tine, and movement of fruits-for-salad 
is also rather quiet at the moment. 

SALMON.—Demand for salmon re- 
mains fairly active, and shipments 
from the Northwest are increasing as 
distributors move supplies eastward to 
take care of Lenten requirements. The 
price basis remains steady to strong, 
with pinks and chums in particular 
showing firmness. 

SARDINES.—Some pick-up in de- 
mand for Maine sardines is reported, 
and the market is fairly steady. Im- 
porters are quoting boneless and skin- 
less Portoguese sardines, quarters, at 
$19 per case here, with Norwegian 
cross-pack quarters at $7.50. 

‘TUNA.—An improvement in tuna 
trading is reported, with both do- 
mestic and imported packs moving in 
better volume, and prices showing a 


steady undertone. : 


CRABMEAT.—Japanese canned 
crabmeat is reported moving in better 
volume, with importers here quoting 
fancy king crab, 48/145, at $20.50 per 
case, ex dock or warehouse, with 2414s 
at $19 per case. Choice Kegani, 48/14;, 
are quoted at $23.25-$23.50 per case. 

SHRIMP.—Movement in canned 
shrimp has been fair, with canners at 
the Gulf reported well sold up on 
wanted grades and prices holding 
firm. 


CHICAGO MARKET 


Convention Fails to Uncover Surplus 
Stocks of Short Items—A Flurry in 
Kraut—Shaky Applesauce—Caution in 
Citrus 
By “Midwest” 
Chicago, February 2, 1961 
THE SITUATION.—The Canner’s 
meeting here in Chicago appeared to 
be well attended but it produced little 
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in the way of business completed. 
Buyers attending the convention were 
all looking for the items that are short 
such as lower grades of corn, fancy 
grades of Blue Lake beans, standard 
peas and #10 tins of California toma- 
to products. Buyers from all areas 
accomplished very little in their efforts 
to pry additional quantities of the 
above items from canners attending 
as most of them have already pro-rated 
deliveries and they were not in a 
selling mood. 

Just prior to the convention, the 
trade here started a scramble for lower 
grades of corn as they were suddenly 
convinced sellers really were short. 
The activity quickly cleaned up what 
little was still available and pushed 
prices up even higher than they were. 
This past week also found a flurry of 
activity on kraut as the industry has 
been talking about raising prices and 
the trade were unwilling to take the 
chance that maybe they didn’t mean 
it. Latest figures on available unsold 
supplies of California tomato products 
indicate the why of current prices and 
the reluctance of canners to sell. How- 
ever, there was little the trade could 
do about it as sales have been limited 
to early season contracts for quite 
some time. The figures on applesauce, 
which are larger than many had as- 
sumed, seems to have weakened this 
market and prices are on the shaky 
side. Distributors now seem inclined 
to take things easy and see what hap- 
pens. Florida canners are still moving 
new pack citrus at current high prices 
but the trade here are now moving 
very cautiously until they can see 
better just what develops in the near 
future. 


TOMATOES.—A market that con- 
tinues strong in all producing areas 
and is slowly moving higher in the 
Midwest. It is still possible to buy 
standard 303s locally at $1.40 but a 
number of canners are now holding at 
$1.45 and this figure may represent the 
market before long. Standard ones are 
no less than $1.10 with very few avail- 
able and it is difficult to find standard 
tens at any price. So called extra 
standards can still be had as low as 
$1.50 for 303s but the good ones are 
held at $1.60. It takes $8.25 to buy 
#10 extra standards and in many 
cases the asking price is $8.50. 


TOMATO PRODUCTS. — With 
the exception of tomato juice in the 
hands of local processors, the market 
is strong all across the board on all 
tomato products. Many buyers here 
couldn't quite understand why #10 
paste and puree were so high priced 
and scarce when they saw the pack 
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figures but since statistics on unsold 
supplies were published recently they 
know the answer. Fancy catsup from 
local canners continues to sell well at 
$1.80 for fancy 14 oz. and $10.25 and 
higher for tens. On the other hand, 
fancy tomato juice varies in price 
from $2.35 to $2.50 for 46 oz. as this 
market was muddled by offerings as 
low as $2.25. 


CORN.—Trying to buy standard 
corn these days has proven to be a 
real problem for Chicago distributors. 
Tens have disappeared and 303s seem 
to have reached the same point. Sales 
were heavy the past week at a low of 
$1.35 and up to $1.40 but now nothing 
is offered. Fancy 303s continue at a 
bottom of $1.65 with tens at $9.25 to 
$9.50 but government efforts to buy 
303s may push prices even higher. 
Extra standard is no answer to the 
problem as this grade is also short 
with current quotations listed at $1.45 
to $1.50 for 303s and no less than 
$8.75 for tens. 

KRAUT.—Activity was very heavy 
on this one during the past week as 
local canners have indicated current 
prices are going back up to where they 
should be. Buyers have been reluctant 
to believe the recent price allowances 
were only temporary but they didn’t 
hesitate to cover well ahead while the 
covering was good. Fancy 303s are 
selling at $1.2714, 2Y%s at $1.75 and 
tens at $5.85 but perhaps not for long. 

BEANS.—Distributors tried unsuc- 
cessfully to buy additional quantities 
of fancy Blue Lake beans at the 
Canner’s Convention both in tens and 
303s. Canners just don’t have the 
goods to sell and there will be a sup- 
ply gap between the time supplies are 
completely sold up and another pack 
is ready. French style beans are also 
tough to find, in any area with prices 
strong at $1.65 for 303s and $8.75 for 
tens. Extra standard cuts in tens are 
getting tighter and prices are firm at 
$7.25 to $7.50. It’s a strong market 
all down the line. 

PEAS.—Standard peas pose the real 
problem for the average buyer as 303s 
continue very tight with tens even 
more so. Where they can be found 
303s bring no less than $1.30 and in 
most cases $1.35. Canners are not 
inclined to substitute extra standards 
as fancy grade is coming up somewhat 
short and may prove troublesome later 
on. A buyer really needs a few friends 
in the processing business and even 
then he pays the price if he wants the 
peas. 

CITRUS.—Supply lines are now be- 
ginning to fill up and from now on 
the trade will only buy as needed as 


they have no confidence in the mar- 
ket. Most buyers will wager a new 
hat that grapetruit juice will be lower 
before long but they are not so sure 
about orange juice. However, with 
46 oz. natural orange selling ai retail 
for over 50¢ per can the question 
arises about the consumers willingness 
to pay such a price. In any event there 
will be a wait and see policy until the 
picture is clearer. At present, natural 
orange is offered at $4.20 to $4.50 for 
46 oz. with blended at $3.60 to $3.75 
and grapefruit juice at $2.75 to $3.00 
quite a spread in prices across the 
board. 

WEST COAST FRUITS.—Fruit 
cocktail has been selling very well ever 
since prices reached their current low 
level of $3.00 basis 21 choice. Rumors 
from the coast indicate the industry 
may be coming a little unhappy about 
the lack of profit resulting in a pos- 
sible price advance. If it comes with 
a back-in privilege orders will be more 
than heavy. With prices on apricots 
down sharply from original opening 
lists, the deals have now started on 
apricot nectar. ‘The market is now 
down ofhcially but the trade are pay- 
ing less money than they did previ- 
ously. Choice pears in tens of the 
proper count are in heavy demand 
but new business passing is next to 
nothing because of the lack of goods. 
However, there are still a lot of bar- 
gains in the fruit line which the trade 
here are beginning to recognize. 


CALIFORNIA MARKET 


Activity Picking Up on Bargain Fruit 
Items—Particularly Freestones and Fruit 
Vegetables Hold 
irm 


By “Golden Stater” 
San Francisco, - February 2, 1961 

THE SIVUATION — Last week's 
statistics on California Fruits and Vege- 
tables, released by the Canners League 
of California, have brought into focus 
not only the weaknesses (most major 
fruits) but also the strength (most vege- 
tables) in the California market. ‘This 
applies not only to the item, but also 
the can sizes within any particular 
item. 

THE OUTLOOK—Buyers and sell- 
ers are loosening up in the face of 
these statistics and whether good or 
bad, inquiry, bargaining, trading, 
sales, and shipping are taking place as 
against the past few weeks of “wait 
and see” attitude. The trade is turn- 
ing to the plentiful, reasonably priced 
fruit items which now lend thémselves 
to better merchandising than the na- 
tionwide short and less attractively 
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priced vegetables. California, the ma- 
jor supplier of fruits, offers many bar- 
gains for the trade. 

FRUIT COCK TAIL—In spite of an 
excellent movement for November/De- 
cember which has maintained or bet- 
tered during January, the 14 percent 
larger than last year’s stocks-on-hand 
keep cocktail at the same attractive 
price levels that have been in effect for 
several weeks. Active shipping at 
$2.00-2.05 for 303’s and $3.00-3.0714 
for 214's choice grade. Tens choice 
$11.00-11.25 with government agency 
bids shaded to $10.75. 

FREESTONE PEACHES — Good 
play, and there should be, as freestoneés 
have shipped better than any other 
California fruit, and prices are now at 
unbelievable bargain levels. With 214 
fancies at $2.65-2.70 the other grades 
are trading at cling peach levels, or 
lower, on grade for grade basis. Deep- 
est trading in 10’s choice at as low as 
$7.50 on previous year’s (1959 pack) 
carryover. 

CLING PEACHES — Regardless of 
10 percent less shipped on January I, 
the caseage is a healthy figure and (ex- 
cept for 10's the supply is not burden- 
some. Attempts by large private label 


buyers to purchase blocks of No. 244 
choice below $2.40 have not been suc- 
cessful. Conversely, the short No. 21% 
standard grade cannot move up in 
price so long as choice must stay at 
this level. In the No. 10 institutional 
size there is an oversupply mainly in 
choice grade. Sales this week reported 
at $8.25-8.50 for quantity bids. Again 
a paradox exists with standard grade 
less plentiful and not selling at normal 
differentials below these bargain choice 
prices. 

BARTLETT PEARS — In spite of 
firmness in this market, sellers have 
developed this past week on desirable 
counts in 10's, which have not existed 
previously. This is true in choice grade 
at $12.25-12.35 against lists of $12.60. 
‘Tens standards are firm except trading 
from list on large fruit. Shelf sizes 
maintain a firm market for No. 2144 
choice at $3.35-3.45 and standards at 
$3.15. 

OTHER FRUITS — No change in 
strong market of sweet cherries and 
kadota figs. Apricots depressed with 
huge stocks but trade not active at 
bargain levels reported last week. 


TOMATOES AND PRODUCTS— 
There was little change this week al- 


Make It a 


Automatically unload and unscramble all size cans, 202-404 inclusive, with 
this one-man-operated combination. Gentle handling of bright cans is its 
virtue. For complete information write or phone 190. 


though statistics reported last week 
show that some items will be available 
as the season progresses. Peeled to- 
matoes and tomato juice are in this 
group but bottle catsup (as reported 
last week) may not show up. Regard- 
less of brand promotions, statistical 
breakdown shows that California 12 
and 14 ounce sizes have 12 percent less 
stock than last year. Big increase in 
both shipment and stock-on-hand is in 
the various larger bottles or “family 
sizes.” These sizes have been growing 
in sales and previous year’s supply is 
not an indication for supply compari- 
son. Private label supplies in all sizes 
of bottle catsup do not appear to be 
too plentiful. No. 10’s in short supply 
with I] percent less stock on hand. 


Breakdown in can sizes of tomato 
paste shows tens minus a whopping 
43 percent from last year. 6 oz. is up 
to 13 percent but held strongly by ad- 
vertised brands, with private label sup- 
plies short. ‘Tomato puree shipments 
up 10 percent, with stocks down 2 per- 
cent. Statistically, tomato juice is in 
excellent position with shipments up 
2 percent and stocks down 1214 per- 
cent, but this items must compete with 
many producing districts. 


To help you meet changing tastes in 


Ask about the NEW—Shuttleworth CASE-PACKER, too. 
Designed by Canners for Canners. Ss 
SHUTTLEWORTH, INC. : 
Warren, Indiana 
BE SURE YOU HIT THE RIGHT PEOPLE a INS will work with you to: : 
-.- develop your new or unusual pro- 
Use cessing ideas 
= . .. find a practical solution to your pro- : 
CANNING TRADE cessing problems a 
= . .. design specialized equipment 
= Classified Pages Ko 
: The only DIRECT approach to Ak Robins AND CO, INC. : 
= The C g Industry Designers and Manufacturers 4 
of Food Equipment Since 1855 
Weekly» Quick Results» Small Cost 713-729 E. Lombard Street © Baltimore 2, Md. 
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CANNED FOOD PRICES 


ASPARAGUS Mid-West, Fancy, Diced, : 2.00 GRAPEFRUIT SECTIONS 


Calif., Fey., All Gr., No. 300 No. 303 1.30- No. 10 BOS 1.9 
Med.-Small CURD Calif., Fey., "No. 303..1.12%-1.1 PEACHES 
Gr. Tip & Wh. Colossal... .3.20 vows, Calit., Cling Fey., No. 303. .1.87% 
r., No. 3. 3.79-9.20 Tri-States. syr., NQ 9. 40-248 
Mid-W., Fey., “All ‘Gr., Cuts & Shoepeg, Fey., No. 303 ..1.50-1.75 ‘Tri-States 
No. 10 ...........--13.00-14.00 Mid NO. 10 8.50-9.00 
BEANS, Stringless, Green W.K., C.S., Gold., Fey., PEARS 
Fey., Fr. Style, 8 oz. .1.05-1.10 60-1.69 3. 
Ex. Std., No. 303 1.45-1.55 2.10-2.20 Ho. 2.25 
Fey., Cut. Gr., No. 303 . .1.40-1.50 AY 7.25-7.50 3.35-3.45 
8.00-8.60 Std., No. 303 1.35-1.40 Mid-West, Kcy., No. 1 ......1.4u 12.25-12.35 
St. Cut Gt, _No. 1D NO. SUS co MO. BUS 2.07% 
No. 303 1.35-1.40 Cu. Gent., W.K. & BUH 3.190 No. 
No. 10 25-7.50 Fey. No 303 1.65-1.70 No. y.ou No. 10 
25 
Ex. Std., No. 303. PINEAPPLE Per case 
Wax. Fey., Wh., 3 Sv. No 10 BW (Toll & Wige. extra) 
Cut, 3 sv., No. 303 .. .1.60-1.65 PEAS No. 303 1.40-1.40 
Ex. Std., Cut, No. 303........ 1.50 Pey., 1 vs. _No. lu . 3.UU 
Fey., Cut, No. 303...... 1.40-1.55 3 10 "9.2 OnarKs, St, » NO. SUS 1.40 
8.50-9.50 Ex. Std., 2 sv., No. 303. 1.45- 1.50 NO PLUMS, PURPLE 
0. 1 75-7.00 4 sv., No. 303 ...., Calif., Fey., 14 oz. ....... | Choice, No. 303 ......... 2.07% 
Wax, Ircy., Cut, 3 sv., No. 10 8.00 No. 10 ........+...-10.25-10.50 No. 2% 3.3U 
1.65 St., 3 sv., No. 303 .....1-35-1.40 Mid-West, Fey., 14 02. ..... 1.80 
4 sv., No. 303 .........00% 1.55 4 sv., No. 303 .......1.30-1. ast, sCY., OZ... ae 
No. 10 -+9.00-9.50 No. 10 NO. 10 JUICES 
Ex. Std., No. 303 .......145-1.55 Pod. Run, No. 303 ....1.30-1.35 TOMATO PASTE APPLE 
Std., hate} Bweels No. 10 (per doz.) Midwest, 1 qt. 
INO. Fey., Pod. Run, No. 303 1.45-1.50 14.50 46 02. tin 
cy r., No. 1. Me. BOB 135-100 -West Fla., No. 2, S/A-N .1.52%-1.67'2 
cy ut, Gr., No. 1.30-1.35 LOMATO PUREE GRAPEFRUIT 
_No. BD 8.00 Calif., Fey., 1.06, No. 303 1.67% Fla., No. 2, S/A-N .....1.30-1.35 
Fey., 1 sv., 8 oz. ......1.65-1.75 ORANGE 
No. 10 -6.25.6.50 1 sv., No. 303 ..... ++ :2,60-2.70 No. 10 -6.50-7.uu Me. 3, ..... 1.75-1.95 
Fey., Vert. 3 sv., No. 303 ..2.45 2 .....- 300-305 No. 10 . PINEAPPLE Por Case 
Fey., Cut, 3 3 sv., No. 363 -1,.55-1.65 FRUITS 12/46 OZ. ..... 2.65 
Ex. Std., 3 sv., 8 oz. ...95-.97% APPLE SAUCE East, Fey., No. 2 1.20: 1.2, 
ses 3 sv., No. 303 Fey., No. 303 Beye, No. 
Tiny Gr., No. > 
7.25-7.50 APPLES (Kast) FISH 
Fey., 3 av., No. 303 ........1.60 APRICOTS SALMON—Per Case 48 Cans 
Medium, No. 303 ...... 1.90 _No.10...... Halves, Fey., No. 2% ......4.00 
Ex. Std., G.&W., No. 303 ..1.45 No. 10... 8.50-8.75 Choice, No. 2% .........2.85-2.90 Med,, Red, No. 
nasa West 8.50-8.75 Std., No. 2% .........5 2.45-2.50. Sockeye, 25.01 
Fey., Tiny Gr., No. 303.2.25-2.50 Ex. 3 sv., No. 303 1.40-1.45 10.00 
Small, No. 303... ...2.00-2,10 4 No. Fey., Wh. Peeled, No. 2%... .4.00 
Medium, No. 303 ......-..1.90 Me. BOS: 1.37% BLUEBERRIES SARDINES—Per case 
11.00 .7.75-8.25 No. 300 H/S Calif., Ovals, 24,18 .... .4.25-4.54 
tux. Std., Gr. & W., No. 303 ...1.45 sta. Ung., No. 303 . ..1.30- 80, 
....7.50 CHERRIES No. 1 T., Nat. 
BEETS PUMPKIN R.S.P., Water, No. 303. .2.25-2.40 Maine, Oil Keyless. |8.50-9.0( 
East, Fey., Diced, Midwest, Fey., No. 2h 1.65 2° 13.50- % Oil Key Carton ........— 
1.20 10 ...... Fey., No. 2% SHRIMP—Reg. 5 0z 
Midwest, Fey., Sl., 8 oz. ...82% 5.50-5.75 Choice, No. 2% ....... 4.70 
5.50-5.75 Midwest, Fey., No. 303 1.27% COCKTAIL 4.00 
East, Fey., Diced, Choice, No. 303 .........2.00-2.05 eat, 14's 13,00-14.00 
No. 303 SPINACH 3.00-3.10 Meat, 
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—CLASSIFIED ADVERTISING— 


Rates, per insertion—straight reading, no display—one to three 
insertions, per line $1.00, four or more consecutive insertions without 
change, per line 80c, minimum charge per ad $2.00. Forms close 
Wednesday noon. 


Address all numbered Ads: Adv. The Canning Trade, 
2504 St. Paul Street, Baltimore 18, Maryland. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, beans, tomatoes, 
cherries, ete. Huntlev Manufacturing Co., Brocton. N. Y. 

FOR SALE—PDS Can Closing Machine set for number ten cans. 
Excellent condition. Adv. 6122, Canning Trade. 


FOR SALE—Complete #303 Cream Style Corn Line—15 TUC 
Huskers $100.00 each; 1 Kelly Duplex Steel Truck Lift $300.00: 
1 FMC Ear Corn Washer $50.00; 8 TUC Cutters, Model C-6 with 
motors and cut-all attachments $200.00 each; 3—300 gallon Lee 
Stainless Steel Steam Jacketed Kettles, complete with S. S. pipe 
$1800; 1 Dough Mixer W/2 H.P. Motor $100; 1 TUC Model D.S. 
Creamaker, with S. $. Hooper $1500; 1 M & S 6-pocket Filler $750; 
1 Angelus 69P Closing Machine with 5 H.P. variable speed drive 
$3750; 1 FMC 500 gallon Blending Tank $250; 1 FMC #8 Silker 
$200; 1 A. K. Robins Unscrambler for #303 cans $1,000; 1 Husk 
Blower $500.00; 1—5-way #303 Exhaust Box $250.00: 1 Avars 10- 
pocket #303 Pea & Bean Filler (contact parts tinplated) $1200.00; 
Kvler #303 Caser. motor driven $250.00; 8 FMC #1 Corn Cutters 


$100.00 each. Also: 1 Clark Yardlift Model 40 Fork Lift Truck, 


with pneumatic tires $2090.00; 12 New Fordhook Viner Screens 
$120.00; 4 Hume Pea Harvesters $200.00 each. Fox Canning Co., 
Inc.. Queen Anne, Md. Telephone: EMpire 4-3761. 


FOR SALE—Standard-Knapp #429 Top & Bottom Case Gluer; 
unused 5700 gal. horiz. Stainless Steel Tank; Resina auto. single- 
head Capper; 3 Davenport #1A, 2A Dewatering Presses: all size 
Stainless Tanks; 1 York Freon 12 Compressor; 40 HP Fitzvatrick 
Model F Stainless Comminuting Machine. Send us your inquiries. 
Perry Equipment Corp., 1402 N. 6th St., Philadelphia 22, Pa. 


MACHINERY WANTED 


HELP WANTED 
HIGH CALIBRE COMMISSION Sales Representation in the 


canning industry is desired by an organization whose name is 
synonymous with leadership and reliability. Our highly specialized 
product line necessitates negotiation at top managerial level and 
our customers are found among the leaders of the domestic and 
foreign food processing industries. Present and future fields for 
automatic color separation devices are continually increasing the 
demand for our equipment as an integral unit in custom designed 
automated processes. Replies should provide necessary information 
for preliminary evaluation. Direct to: General Manager, P. O. 
Box 26, Bellaire, Tex. 


WANTED—Factory Superintendent for vegetable canner with 
down-to-earth experience in maintenance and production. Good 
opportunity for the right man. Adv. 6146, Canning Trade. 


FOR SALE—FACTORIES 


FOR SALE—Tomato Canning Factory in Southeastern Indiana. 
Fully equipped to pack from 50,000 to 75,000 cases. Franklin 
County Canning Co., Metamora, Ind. 


FOR SALE—Canning Factory, adjacent to large can company: 
5 glass factories within 25 miles. 5—200 H.P. Gas Fired Boilers: 
3 Deep Wells & Pumps: 15 Car Siding; 55,000 sq. feet: equipved 
for catsup and tomato products. John Frazier, Box 15, Elwood, Ind. 


FOR SALE—Owner wishing to retire will sell small fully mech- 
anized plant making preserves, relishes, specialties, for super mar- 
kets, private label and institutional houses, including mail order 
business to over 30,000 retail customers. Tremendous potential. 
Will sell for inventory plus nominal amount for machinery and 
building improvements. Located in delightful Carolina town. Ex- 
tremely cheap lease. Terms. Adv. 6137, Canning Trade. 


FOR SALE—A bargain opportunity. Active Pickle Manufac- 
turing Plant; private siding; good water supply: 90,000 sq. ft. 
floor space; located in excellent agricultural county in East Central 
State; room for expansion. Price $324,000.00. Adv. 6139, Canning 
Trade. 


FOR SALE—Modern Pea, Cream Style & WK Corn Plant in 
Northwest Iowa. Excellent growing area, ample acreage and help 
available. Capacity 250,000 cases. Profit every year past 12 years. 
Contact: Leo Gleason, 934 Liberty Bldg., Des Moines, Towa. ; 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers. Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Tl. Tel CHesapeake 3-4660. 


WANTED—300 Change Parts for Canco Model 400 Closing 
Machine. State price and condition. Red Lodge Canning Co., Inc., 
Red Lodge, Mont. 


WANTED—One Langsenkamp Chili Sauce Machine. State age 
and condition. Adv. 6135, Canning Trade. 


WANTED—Continuous Cooker for #10 cans. State price, condi- 
tion, make, and capacity. Swayzee Packing Co., Swayzee, Ind. 


WANTED—Small operation canning equipment for preserves 
P. O. Box 1206, Calexico, Calif. 


SITUATIONS WANTED 
POSITION WANTED—Fffcient, reliable and quality, cost and 


safety conscious World War II Veteran desires position in canning 
production, preferably in the area of supervision or management. 
30 years diversified experience in factory, warehousing and on 
through supervision and management. What have you? Resume 
and references. Adv. 6120, Canning Trade. 
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WILL PAY CASH for carload or less of canned goods any size, 
new, odd lots, rough ups and dents accepted (no swells). Bill 
Mull, P. O. Box 984, Kannapolis, N. C. Phone: WE 3-3132. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws: no quantities too large. Ahlbrand Sales Co., 
9th & Patterson Ave., Newport, Ky. Phone HE 1-8401. 


FOR SALE—Trailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets. carrots, apples, squash, pumpkins. 
etc. Phone or contact: Richard Cook, Medina, N. Y. 62 or LD 1241. 


CERTIFIED TOMATO, Pepper, Cabbage, Onion, Egg Plants; 
field grown, healthy, vigorous, full-bearing plants. Write for free 


catalogue-price list. Satisfaction Guaranteed. M. H. Evans & Sons, 
Dept. 7, Ty Ty, Ga. 


OLD ESTABLISHED Swiss Company wants to represent or 
distribute canned foods for U. S. canners. Contact: Swiss American 
Impex Corp., 717 Waveland Ave., Chicago 13, Tl. 


PROCESS FOR CANNING dry Soy Beans. Patent pending. 
Sell outright, or royalty basis. Adv. 6148, Canning Trade. 
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Eighth Edition 


A 
COMPLETE 
COURSE in 

CANNING 


The Industry’s Cook and 
Instruction Book 


for Managers, Superintendents 
Brokers & Buyers 
and all those who want 
to KNOW Canned Foods 


This is the EIGHTH Revi- 
sion, over 400 pages, covering 
all the newest and latest prod- 
ucts, Fruits, Vegetables, Meats, 
Milk, Soups, Preserves, Pickles, 
Condiments, Juices, Butters, 
Dry Packs (soaked) , Dog Foods 
and Specialties in minute de- 
tail, with full instructions from 
the field through to the ware- 
house. 


Special emphasis has been giv- 
en to formulae and procedure. 
This information is widely used 
for new products and for proc- 
essors to check ingredients, cook- 
ing times, temperatures and the 
like. 


IMMEDIATE DELIVERY 
Price $15 postpaid 
Size 6x9—400 Pages 


Published & Copyrighted By 
THE CANNING TRADE 
Since 1878—The Canned Foods Authority 


2504 St. Paul Street 
Baltimore 18, Md. 


FEBRUARY 6-8, 1961 — CALIFORNIA 
FREEZERS ASSOCIATION, 17th Annual Meet- 
ing, Monterey, Calif. 

FEBRUARY 6-8, 1961—oHIO CANNERS 
ASSOCIATION, SHORT COURSE FOR GROWERS, 
FIELDMEN AND pROCEsSORS, Deshler Hilton 
Hotel, Columbus, Ohio. 

FEBRUARY 7-9, 1961—wiIscoNSIN CAN- 
NERS RAW PRODUCTS CONFERENCE, Madison, 
Wis. 

FEBRUARY 13-14, 1961—vINER MAINTE- 
NANCE SCHOOL, HAMACHEK & SCOTT VINER, 
sponsored by Tri-State Packers Association, 
Draper Foods Plant, Slaughter Neck, Del. 

FEBRUARY 13-17, 1961—Foop  prRoc- 
ESSORS SHORT COURSE (first year of a 3- 
year sequence), Oregon State College, Food 
Technology Bldg., Corvallis, Ore. 

FEBRUARY 14-15, 1961—INDIANA CAN- 
NERS RAW PRODUCTS CONFERENCE, Purdue 
Memorial Union Bldg., Lafayette, Ind. 

FEBRUARY 15-17, 1961 — TRI-STATE 
PACKERS WORKSHOP, University of Mary- 
land, College Park, Md. 

FEBRUARY 20-21, _1961—soILs  sHorT 
COURSE, ILLINOIS CANNERS ASSOCIATION AND 
UNIVERSITY OF ILLINOIS, 107 Vegetable 
Crops Bldg., Urbana, III. 

FEBRUARY 23-24, 1961—NEW JERSEY 
PROCESSORS FIELDMENS SCHOOL, New Jersey 
Agricultural Experiment Station, New 
Brunswick, N. J. 

FEBRUARY 24, 1961—ozarRK CANNERS, 
PROCESSORS, BROKERS & SUPPLYMEN ASSO- 
ciation, Annual Meeting, Colonial Hotel, 
Springfield, Mo. 

MARCH 3-4, 1961—vIRGINIA CANNERS 
ASSOCIATION, 53rd Annual Convention, Ho- 
tel Roanoke, Roanoke, Va. 

MARCH 5-7, 1961—cANNERS LEAGUE OF 
CALIFORNIA, 57th Annual Meeting, Santa 
Barbara Biltmore, Santa Barbara, Calif. 

MARCH 5-9, 196i—NATIONAL ASSOCIA- 
TION OF FROZEN FOOD PACKERS, Annual 
een Statler Hilton Hotel, Dallas, 

ex, 

MARCH 9-18, 1961—NATIONAL CANNED 
PEA WEEK, Contact: Theodore R. Sills, Inc., 
39 S. LaSalle St., Chicago 3, Tl. 

MARCH 12-15, 1961—NATIONAL AMERI- 
CAN WHOLESALE GROCERS ASSOCIATION, 55th 
Annual Convention and Exposition, Palmer 
House, Chicago, IIl. 

MARCH 14, 1961—NATIONAL CANNERS 
ASSOCIATION, NORTHWEST BRANCH, ANNUAL 
CANNED SALMON CUTTING, Olympic Hotel, 
Seattle, Wash. 


Conventions and Schools 


MARCH 14-15, 1961—wIscoNsIN CAN- 
NERS ASSOCIATION, SPRING MEETING, Loraine 
Hotel & Wisconsin Center Bldg., Madison, 
Wis. 

MARCH 16-17, 1961—1NDIANA CANNERS 
ASSOCIATION, Spring Meeting and Tech- 
nology Conference, Purdue University, 
Lafayette, Ind. 

MARCH 19-20, 1961—1TRI-STATE PACKERS 
ASSOCIATION, Spring Meeting, Hotel Du- 
pont, Wilmington, Del. 

APRIL 6-8, 1961—INSTITUTIONAL FOOD 
DISTRIBUTORS OF AMERICA, The Americana. 
Bal Harbour, Fla. 

APRIL 9-12, 1691—vu. s. WHOLESALE 
GROCERS ASSOCIATION, ANNUAL CONVENTION, 
Hotel Americana, Bal Harbour, Miami 
Beach, Fla. 

APRIL 12, 1961—roop MERCHANDISERS 
OF AMERICA, The Americana, Bal Harbour, 
Fla. 

APRIL 16-19, 1961—cooPERATIVE FOOD 
DISTRIBUTORS OF AMERICA, 13th Annual 
Convention, Palmer House, Chicago, III. 

APRIL 25-26, 1961—JoINT SALES CON- 
FERENCE FOR MEMBERS OF NEW YORK, 
PENNSYLVANIA, AND TRI-STATE ASSOCIATIONS, 
Cherry Hill Inn, Haddonfield, N. J. 


MAY 2-4, 1961—INDIANA INDUSTRIAL 
WASTE CONFERENCE, Purdue University, 
Purdue Memorial enter, Lafayette, Ind. 


MAY 7-10, 1961—SUPERMARKET INSTI 
tTuTE, 24th Annual Convention, Chicago, 
Ill. 


MAY 7-11, 1861 —.INSTITUTE OF FOOD 
TECHNOLOGISTS, 21st Annual Meeting, Ho- 
tel Statler, New York, N. Y. 


JUNE 11-12, 1961—MmicHIGAN CANNERS 
& FREEZERS ASSOCIATION, Spring Meeting, 
Whitcomb Hotel, St. Joseph, Mich. 

JUNE 14-17, 1961—processED APPLES IN- 


stitute, Annual Meeting, The Greenbrier, 
White Sulphur Springs, W. Va. 


JUNE 18-22, 1961—NaTIONAL Assocta- 
TION OF RETAIL GROCERS OF THE U. S., 


62nd Annual Convention, Convention Hall. 
Philadelphia, Pa. 


OCTOBER 19-21, 1961—FLoRIDA CaN- 
NERS ASSOCIATION, 30th Annual Conven- 
tion, Diplomat Hotel, Hollywood-by-the- 
Sea, Fla. 

NOVEMBER 20-21, 1961 — micHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 
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